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National Stock Exchange of India 
Ltd. 
Exchange Plaza, 5th Floor, 
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Sub.: Submission of Copy of Newspaper Advertisement in respect of Unaudited 
Financial Results for the quarter and half year ended September 30, 2022. 
 
Dear Sir/ Madam, 
 
ln compliance of Regulation 30 and 47(3) of SEBl (Listing obligation and Disclosure 

Requirements) Regulations, 2015, we wish to inform you that the Company has published the 

Unaudited Financial Results for the quarter and half year ended September 30, 2022, in 

Business Standard Newspaper (English edition) and Dainik Jagran Newspaper (Hindi edition) 

both dated November 10, 2022. The copies of the relevent pages of Newspapers are attached 

herewith 

Kindly take the same on records. 
Thanking you, 
 
Yours faithfully, 
For GINNI FILAMENTS LIMITED 
 
 
 
BHARAT SINGH 
COMPANY SECRETARY & COMPLIANCE OFFICER 
 
Encl. : as above 
 
 
 

 

Bharat 
Singh

Digitally signed 
by Bharat Singh 
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12:56:06 +05'30'



S DINAKAR 
9 November 

When global thermal coal prices 
crossed $450 a tonne in 
September, reflecting a surge in 

demand for the fuel in Europe, Coal India, 
the world’s biggest producer, was charging 
less than a tenth of international rates for 
a similar grade of fuel. A portion of the 
miner’s produce is auctioned, which last 
fiscal fetched an average premium of 88 
per cent over the company’s notified 
prices, according to ratings agency CRISIL 
data. The premium on such auction sales 
surged last quarter but the quantity of coal 
sold at market rates declined from last 
year’s levels. 

Successive Indian governments have 
shackled Coal India, preventing the miner 
from profiteering when coal prices rise. In 
2012, two years after the miner went public, 
the government issued a rare presidential 
decree ordering the company to supply 
fuel to private sector generators on long-
term contracts at notified prices, leading 
to protests by minority shareholders that 
the order will hurt profits. New Delhi still 
wields a tight control, a disservice not only 
to the company but to its minority share-
holders. Slicing away Coal India’s creamy 
layers also puts off global investors from 
participating in New Delhi’s plans to divest 
additional stakes in the company. 

Most of Coal India’s 623 million tonnes 
(MT) of production in 2021-22 was sold at 
artificially low prices to power 
plants. For instance, this 
March, the price of Indonesia’s 
Kalimantan 4,200 kilocalories 
a kilogram (kcal/kg) averaged 
$111 a tonne, excluding deliv-
ery and insurance, while Coal 
India’s state-set price of a sim-
ilar grade was between $12 
and $14 a tonne. Indonesia is 
India’s biggest supplier of 
imported coal. 

“Coal India’s mandate is to 
meet the country’s energy security and 
keep power tariffs low,” said Ritabrata 
Ghosh, vice-president at Mumbai-based 
ratings agency ICRA, a Moody’s affiliate. 
“If it was a private company they would 
have made enough money for 20 years at 
today’s prices.” Coal prices should remain 
high in the medium and long term, driven 
by robust demand, according to the 
International Energy Agency. The Paris-
based energy club of rich nations sees glob-
al coal demand growing by around 1 per 
cent this year to about 8 billion tonnes this 
calendar year, matching its 2013 peak. 

“It would be disastrous for the country’s 
economy to have import parity prices for 

domestic coal,” said Ajay Shankar, distin-
guished fellow at TERI and a former senior 
bureaucrat in the power ministry. Coal 
India supplies coal to power plants via long-
term agreements at notified rates, which 
are typically much cheaper than imports. 

Indonesia’s reference coal price (HBA), 
based on 6,322 kcal/kg GAR coal with 8 
per cent total moisture content and 15 per 
cent ash, at $319.22 a tonne for September 
has more than doubled in a year. Coal 
India’s notified rate for a similar grade was 

$41 a tonne. This is partly 
because of the high level of 
impurities such as ash con-
tent, and partly because 
New Delhi wants to supply 
cheap fuel to generators so 
that they can keep tariffs 
low for residential and agri-
cultural users. 

India’s coal-fired plants 
still meet more than half of 
the country’s power 
demand. Renewables are 

paltry in comparison, according to Central 
Electricity Authority data. India’s coal con-
sumption is estimated to grow at 4 per cent 
a year to meet rising energy demand, 
McKinsey said in a recent report. 

Auctions were introduced to enable 
Coal India to improve supplies to cus-
tomers without term contracts, and 
increase profits. “E-auctions help discover 
market-based pricing of coal and allows 
buyers to meet their short-term/seasonal 
requirements, and allows traders and such 
end users who are not able to procure coal 
through the institutionalised linkage 
route,” said Satnam Singh, director, energy, 
CRISIL. “The premiums received in e-auc-

tions help Coal India achieve better prof-
itability, especially given that the miner 
has not increased its notified prices for the 
last four years.” 

For instance, in September, Coal India 
realised a 276 per cent premium for its aver-
age coal grade over notified prices on 4.7 
MT of sales, according to ICRA data. 
Premiums averaged more than 300 per 
cent over notified prices last quarter. 

Ironically, Coal India used to sell more 
coal via e-auctions when it secured lower 
premiums as global prices trended lower. 
The miner sold 124 MT in fiscal 2020-21 
at modest premiums because high-quality 
coal globally had hit lows of $50 a tonne, 
a fraction of today’s levels. Auction vol-
umes declined in 2021-22 to 108 MT — 
when premiums nearly doubled over  
notified levels after international prices 
surged to over $300 a tonne. New Delhi 
trimmed auction sales to divert scarce fuel 
to state generators, which carried only a 
few days of stocks. 

Sales at market rates have slumped fur-
ther this fiscal despite coal trading at nearly 
$460 a tonne in September. Just 10 MT of 
coal was sold via auctions in the July-
September quarter by Coal India, halving 
from the previous quarter, after stocks at 
generators dried up in summer, according 
to company data. Around 142 MT was sup-
plied under term agreements. The com-
pany supplied only 31 MT via auctions in 
the first half of this fiscal despite premiums 
quadrupling, compared to 54 MT in the 
October 2021-March 2022 period. 

Surging peak demand for electricity 
this summer drained stocks at generators. 
Imports turned unaffordable. That 
prompted New Delhi to divert auction 
volumes to power plants, an industry  
official said. Sale of coal via auctions  
gets affected if demand for power surges, 
Coal India Chairman Pramod Agrawal has 
told analysts. 

“While the realisation on e-auction coal 
is generally market-linked depending on 
the alternative, which is the imported coal 
price, we have observed that the prices 
even on e-auction coal are much lower 
than imported coal prices,” said Bhanu 
Patni, associate director, India Ratings. 
“Having said that, given the fuel supply 
agreement (FSA) coal is governed by pric-
ing regulations, e-auction premiums have 
still been healthy, with these premiums 
over the FSA coal having jumped to around 
200 per cent.”
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Coal India’s dwindling 
upper crust gains

PEERZADA ABRAR 
Bengaluru, 9 November 

Financial technology (fintech) 
unicorn Pine Labs is scaling up 
efforts to expand in India’s 
towns and hinterland. The firm 
is witnessing huge demand  
for its Buy Now, Pay Later 
(BNPL) services among the 
offline merchant community 
this festival season.  

Pine Labs expects to process 
BNPL transactions worth 
~5,000 crore and more this 
month as an increasing number 
of customers in small towns are 
buying products from physical 
stores availing of equated 
monthly instalments (EMIs).  

These include products like 
smartphones, wearables, large 
appliances, smart televisions, 
and washing machines. Other 
categories where it is witnessing 
huge demand include fashion, 
apparel, and lifestyle products. 

“We are expecting to cross 
~5,000 crore in transaction val-
ue for BNPL for October. This is 
100 per cent growth, compared 
to any average month,” said 
Mayur Mulani, business leader, 
Pay Later, Pine Labs, in an inter-
view, adding, “This is also the 
first time people are stepping 
out after two years to shop for 
the festival season.” 

Pine Labs, which is valued 
at $5.05 billion, competes with 
players like Razorpay, Paytm, 
and PayU. It is looking at forging 
ties with 100,000 stores for 
BNPL services this month. It has 
partnerships with brands like 

Samsung, Sony, Whirlpool, 
Xiaomi, and Oppo. 

Mulani said the firm is 
enabling BNPL, along with mer-
chants, even to customers buy-
ing a ~10,000-20,000 phone. 
“That has been a big lever for 
us and we see significant up -
take,” said Mulani.  

The firm said its 
merchants are in 
an advantageous 
po   sition since it 
offers a growing ne -
twork of leading 
ba    nks and brands 
on its Pay Later pla -
 tform. The compa-
ny has built a rob  ust and secure 
tech stack on its Android-pow-
ered point-of-sale (PoS) termi-
nals. These en sure paperless 
Pay Later debit and credit card 
EMI transactions are validated 
and pro cessed within seconds. 

Pine Labs also recently 
entered the wearables segment 
in the consumer electronics cat-

egory. Shoppers in India can 
purchase wearable devices of 
select brands on a BNPL 
arrangement using Pine Labs’ 
PoS terminals.  

“We are going into tier III, IV, 
and V cities to work with mer-
chant stores and change their 

behaviour about 
how EMI can in -
crease their sales,” 
said Mulani, 
adding, “The 
brick-and-mortar 
stores were strug-
gling a couple of 
years back, com-
pared to the ease 

of transactions performed by 
online retail players. We really 
worked hard and got out (BNPL) 
products that give instant grat-
ification to customers. The ease 
of transaction is also key to 
pushing affordability.” 

Pine Labs is now enabling 
BNPL across a network of 15 
major credit card issuers with a 

potential customer base of over 
40 million. The company also 
introduced a first-of-its-kind 
EMI on debit cards and from 
non-banking financial compa-
nies (NBFCs) with a combined 
eligible base of 60 million. 

India’s BNPL market is 
expected to grow to $45-50 bil-
lion by 2026, up from $3-3.5 bil-
lion as on date, according to 
experts. They said the number 
of BNPL users in the country 
might increase to 80-100 mil-
lion by then, up from the pres-
ent-day 10-15 million. 

The pandemic led to a rise 
in digital lending by NBFCs and 
the proliferation of innovative 
credit products. About $25-30 
billion credit was disbursed  
to 15 million BNPL users in 
2020-21 as it emerged as the pre-
ferred credit of choice in the 
wake of Covid-19, according to 
a report by consulting firm Bain 
& Company. 

It said short-term, small-tick-
et consumer loan products, 
which offer convenience and 
better customer experience, gr -
ew rapidly as the favoured mode 
of consumption financing. 

Additionally, EMI-based 
credit card propositions are 
gaining traction in the small-
ticket-sized segments. 

“From a fintech perspective, 
we saw the emergence and 
scale-up of convenience  
BNPL, such as Simpl and 
LazyPay, affordability BNPL 
(ZestMoney), and card-based 
lending products,” said the Bain 
& Company report.

A ~5K-cr opportunity: Hinterland is 
Pine Labs’ BNPL money-spinner

Just 10 MT of coal 
was sold via 
auctions in the  
July-September 
quarter by Coal 
India, halving from 
the previous 
quarter, after stocks 
at generators dried  
up in summer

Pine Labs is now 
enabling BNPL 
across a network 
of 15 major credit 
card issuers with  
a potential 
customer base of 
over 40 million

UNPROFITABLE SEAMS 
Coal India sales and auctions data  

                 Jan-March   April-June   July-Sept  
                        2022             2022           2022 

Sales                   181              178             155 
Auctions                27.6                20.9              10.3 

Auction               2,434             4,340            6,061 
realisation                    

FSA prices            1,474              1,443             1,414 

Imported  
coal realisation       NA                  NA           13,530 
Output, auctions in MT. Realisations in ~per tonne; 
Source: Coal India                                         

Larger shares of the 
state-owned miner’s 
production are sold 
significantly below 
global benchmark 
prices, deterring global 
investors from 
participating in 
divestment plans

REUTERS




